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AA2 the Kuwaiti fashion
Mpada\ [ndustry to the world

Businesswoman and Fashion Icon:

MONTAHA ALAJEEL
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Elected ‘Fashion Icon of the Year’ at the Middle East Business Leaders Awards in 2016,
Kuwaiti fashion designer and businesswoman Montaha AlAjeel has achieved international
recognition by showcasing her collections in the world’s fashion capitals and winning
several awards for her work. Arabisk London Magazine met with her once again to talk
about her latest accomplishments.

Interview By: Sandy Girgis

- Dear Montaha, it is a pleasure to have you with us at Arabisk
London Magazine once again. Your experience as a fashion
designer and businesswoman is indeed a story of success and a
source of inspiration for many women. In the last years you have
been all over the world and you have won several awards. Could
you tell us more about your latest achievements?

Well, I must say that the last few years have been very intense, but
they have also been very productive. I was very honoured to be
awarded several international recognitions, like the GR8 Middle East
Business Woman Award in 2015 and the Middle East Business Leaders
Award along with the Global Leadership Award in 2016. In addition to
that, I have taken part in several international events in London, New
York and Paris.

- What does it mean for a fashion designer from the Gulf to be
able to showcase her creations in some of the Global fashion
capital?

It filled me with such pride, both as a woman and as an Arab. It was
indeed a great occasion to demonstrate our potential and abilities

to the world. It also helped to show Arab women in a different light
and [ was privileged to have had the chance to meet many important
personalities.

- We also noticed that Hollywood stars and TV personalities wore
your creations...

Yes, [ was overjoyed about that. I saw Kali Hawk wearing one of my
jackets for the presentation of her film, Fifty Shades of Black, while
fashion expert Jeannie Mai wore one of my dresses during an episode
of Insider, a famous American TV programme. Actress, Mayim Bialik
from The Big Bang Theory also wore one of my skirts. It was indeed
the greatest pleasure for me.

- Tell us about your latest collection? Are there different lines?
What inspires your designs?

The new collection reflects my style and personality; each piece is like
a snapshot of my imagination. My aim was to blend together tradition
and innovation. I do not follow a trend, but I would rather create new
ones through my designs, and I really want to produce pieces that are
original and unique. There are obviously several lines for every taste in
my collection. At the Paris Fashion week, last October, I presented my
Salam line, whose protagonist was the red colour. The designs were
varied, from short dresses to abayas. However, I have designed

other lines too. One of them is the Derra‘a line characterised by

either geometric patterns or Arabic calligraphy. Arabic calligraphy in
particular is something I am really fond of, as [ believe it is one of the
most beautiful forms of art in the world. I also like to use different

types of materials. In fact, it is fabric that inspire my designs.

P7



ARABISK | INTERVIEW

- What is the difference between Montaha as a fashion designer
and Montaha as a businesswoman?

There isn't really much of a difference. Each designer is also a business
person. Fashion is a passion, but it is also a trade and an industry, and I
want to export and introduce my brand along with the Kuwaiti fashion
industry to the world.

- Your creations are available at Boutique Montaha Couture at

the Avenues Mall, in Kuwait. Are there other locations where they
can be found?

Boutique Montaha Couture at the Avenues is my flagship store and we
have also opened Montaha AlAjeel Boutique at Tilal Mall in Kuwait City.
In addition to that, we have set up a partnership with Harvey Nichols,
which currently sells our creations both in Kuwait City and Doha. Our
collections are also available at Fashion Gathering in Shuwaikh, Kuwait,

and Blue Salon in Doha.

- You received your Middle East Business Leaders Award in 2016 as
‘fashion icon of the year’. How do you feel about being a fashion
icon?

Well, it is a privilege. Becoming a fashion icon is every passionate
fashion designer’s goal, so I cannot be but very proud and elated about
that.

o Each piece is like a snapshot of my
imagination.

e The dialaguc between cultures also

involves the role of women in the socicty.

- After receiving the Global Leadership Award, you had the chance
to meet the Emir of Kuwait, Sheikh Sabah Al-Ahmad Al Sabah.
How was that?

It was without a doubt a great honour to meet our Head of State.
Sheikh Sabah Al-Ahmad Al Sabah is an internationally respected
political figure and a Humanitarian Leader. He has always been a strong
supporter of women, whom he encourages to be successful in every
field.

- You have also dedicated part of your time and work to set up and
run a charity. Could you tell us more about it?

In 2016 I decided to establish the Montaha AlAjeel foundation in
support of child cancer patients in Kuwait. The main goal of the charity
is to provide these children with the support they need in their battle
against this terrible illness. I often visit the children who are receiving
medical treatment at the hospital, especially in periods like the month
of Ramadan or the other religious festivities, when a nice comforting
word becomes more powerful and meaningful.

- What do your achievements mean for Montaha as a woman?

In 2017 women all over the world have achieved a lot and in many
fields. Some of them have become inspirational figures and their
achievements have encouraged other women to work hard and bring
a positive change in their communities. The dialogue between cultures
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is not limited to politics, but it also involves issues such as the role of
women in the society they live in, and international Fashion Weeks give
women an important chance and the space to show their potential

and their creativity. The awards [ have received are the result of the
continuous efforts I have been carrying out in the field of fashion

but also in the charity sector. The mare I do, the more enthusiastic I
become about what I do. My efforts have doubled, my horizons have
expanded and [ have also become more ambitious.

- What are your ambitions?

I want to increase my production and in more innovative ways, and I
would like to expand by opening new stores and build new
partnerships with other department stores.

- What are your future plans?

I am focusing on Paris at the moment. I will be taking part in the next
Fashion Week and will also showcase my collection at the Beautiful
Showroom of the Ritz Hotel in Paris, a prestigious exhibition space
visited by the world’'s most important retailers.

- What advice would you give to young women who want to
follow in your steps?

Never give up and always believe in yourself. I firmly believe that all
our efforts are always rewarded, and that being positive and confident
about ourselves and our potential is an important factor in our path to
success. This is how I worked hard and with determination to achieve
my goals and turn my brand into an international one. We create our

OWN success.
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FROM SYRIA TO ONE OF THE TOP 50
POWERFUL ARAB WOMEN

YASMINA
AZHARI

* Working with people with special
needs broadened my horizons and gave
me a decper understanding of life, thus
prompting me to do more to help people.

* Sometimes it is not casy to balance
between two or more jobs. For this reason,
the ability to manage time in an cffective
way Is paramount.

* [ always try to invest on my points of
stn'ngth and | a/ways try to show ny
emp[oy(’cs how important this is.
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Interview By: Reem Ayoubi

Born in Lattakia to a local prominent family, Yasmina Azhari
established herself in the world of business and maritime trade.
Working alongside with her father — an entrepreneur himself - and
following his steps, Yasmina gained the necessary experience to
follow her own ambitions. She started her own trade business and
became involved in charity, whilst also cultivating her passion for
culture and literature. In 1999, Azhari became a partner at the Trade
Coordination Office for maritime transport and the Maersk Lines
representative in Syria. In the same year, she was also nominated
honorary consul of the Netherlands in the Lattakia and Tartous

provinces.

Arabisk London Magazine met Yasmina Azhari during her visit to

London, where she took part in the Women Economic Forum.

- Firstly, we would like to thank you for accepting to have an interview
with Arabisk Magazine. So, what brings you to London?

I was invited by the Chief of the Women Economic Forum, who asked me
to be a speaker at their conference. The arganisation holds conferences all
over the world and honours personalities from all walks of life and different
fields. [ was delighted to speak at two sessions of the conference; the first
speech was titled 'Overcoming the lack of confidence in the presence of
ethnic and religious diversity and how to build bridges’, while the second
one was called '‘Developing social and cultural ties through understanding
and caring for the others’.

- Before coming to London, you were in Holland. Do you think about
moving to either London or the Netherlands?

Prior to my participation to the conference held by the Women Economic
Forum in Londen, I attended ancther conference held in The Hague,
Netherlands. I had the privilege to speak at two of their sessions, including
the opening one. [ was not alone there; in fact, I was sharing the stage
with several ambassadors, consuls, two judges and a representative of
the Mayor of The Hague, who sponsored the event. During the opening
ceremony, I received a plaque of recognition as “Iconic Businesswoman
of the Year” for having been the Honorary Consul of the Netherlands in
the Lattakia and Tartous provinces since 1999. Also, I was very proud to
be awarded knighthood by Her Majesty the Queen of the Netherlands
in 2009. The World Economic Forum supports women around the world
and selects every year the best success stories to highlight. Being chosen
among the world’s most distinguished businesswomen and receiving an
award in the Netherlands was a great joy for me.

I was very pleased to speak at the conference and to be honoured by the
organisation in the Netherlands, as this adds to my accomplishments and
experience. However, moving to London or The Netherlands is not a part

of my plans.



- We know that you do most of your work in Dubai. What is the
difference between doing business in Dubai compared to London?
Business is business everywhere. However, each country has its own
laws. Let us look, for instance, at London and Dubai. In Dubai, laws
regulating the establishment of companies make it very easy to set up
a business. And there is also a lot of diversity there; in fact, the UAE
are known as the country with the largest number of nationalities in its
territory in comparison to its size. This encourages people to come and
invest in the country. I am not too sure about the ease of investment in
London, especially for foreigners who wish to establish a business, but
I am almost certain that there is no place in the world that offers the
benefits that Dubai offers to businesses, no matter how small they are.
Dubai attracts unique minds, promotes different initiatives and embraces
picneering ideas.

Dubai has been able to compete with London to attract visitors and
tourists although there is a big difference between the UAE and the UK,
especially in relation to their nature and climate. I cannot but take my hat
off to Dubai’s architects, who have made Dubai one of the most luxurious
tourist destinations in the world despite its hot desert weather. Every
single leisure activity established on its land has made Dubai one of the
most attractive cities in the world. Whether it is for business or for fun, it
has become a dreamland for everyone to visit. Add to all this the security
and safety enjoyed by everyone in the UAE which gives reassurances to
investors who want to bring their money and projects to Dubai.

‘\ﬂuential
Arab Women

i Far

- Can you tell us about your experience in both the business and
charity sector?

I started my career at our family business in Syria in 1979. I worked side
by side with my father in the maritime transport sector until 2012. During
that time, [ was very much involved in serving the community in Syria in
general and in the beautiful coastal city of Lattakia in particular. I felt that
the success of my work was largely due to the support of the civil society
and the faith the people of my city had in my ability to manage business
and be successful, and this is why I wanted to return the favour.

. I was appointed Chairman of the Mawrid Foundation in Syria and I still
head its Board of Directors. At the foundation, we work to empower
women and allow them to play a more important role in Syria's economic
life. T also received the visits of some women who were mothers of
children with autism and Down syndrome.

ARABISK | INTERVIEW

[ admired their stories and wanted to offer my help, which is why we
established the Bashaer Al Nour Association, a foundation I love very
much. Together with the Board of Directors, we provided a lot of help
to these children, and we also offer an important contribution to their
development and integration in our society, and I am very grateful to God
for this. Working with people with special needs broadened my horizons
and gave me a deeper understanding of life, thus prompting me to do
more to help people.

- How do you manage your time and tasks in your everyday life?

I am a very active person and [ always try to do as much as I can, no matter
if it is a project [ have been entrusted with or a job I have voluntarily
decided to undertake. Sometimes it is not easy to balance between two or
more jobs. For this reason, the ability to manage time in an effective way
is paramount. The most important thing is not to set a daily to-do list, but
to prioritise tasks; one should always do what is more urgent first, then
move on to the other jobs.

Without a doubt, work exerts a lot of pressure on a businesswoman,
because she is also responsible for her family and her house. For this
reason, I sometimes preferred to leave my private social activities aside in

order to focus on my work and family life and make my dreams come true.

- What assistance did you provide to women as a member of the
Women's International Shipping & Trading Association board? Can
you tell us more about the WISTA?

I have always believed in the capabilities of women and the importance of
their presence in the labour market, because women offer a fundamental
contribution to the development of the economy. My beliefs encouraged
me to be very active in supporting women when I was at the head of both
the Committee of Businesswomen and the Mawrid Foundation in Syria.
My membership in the Board of Directors of the WISTA is the fruit of my
work in the field of maritime transport, and I support all the associations
and the institutions which support women and their role. The WISTA
allows women who work in the field of maritime transport to gather and
discuss issues related to our business.

- What have you learnt throughout your work experience in both the
business and charity sectors?

I started working quite early in my life and I believe that the difficulties I
faced throughout my life have taught me a lot. The lessons I learnt proved
precious when doing business or volunteering in my community and this is
why we are now able to keep moving forward without losing momentum.
I consider myself a person with good management skills, successful in
public relations and in charge of my professional life. I always try to invest
on my points of strength and I always show my employees how important
this is. [ try to teach all these lessons to both my son Muhammad, who is
30, and my daughter Rania, who is in her twenties. [ always tell them how
important it is to discuss our weaknesses in order to work through them
together. I now have a grandchild, Sami, and I am very eager to take him
by the hand when he grows up and teach him all I have learnt so far, like
I did with my children.

- Could you tell us about your recent business experience in Dubai?

When the crisis in Syria began and I moved to Dubai to start a new job,
things were quite difficult for me. However, experience taught me that
we should never give up and that we should follow our path no matter
how many times we stumble and fall. We must believe in ourselves and,
most importantly, be ourselves. We must be able to take decisions without
hesitating, because some opportunities only come once and we should

not miss them.
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- Could you tell us more about the brokerage company that you
have set up in Dubai with your Emirati partner Ms. Aisha Al-Sayyar?
When I moved to Dubai, I did not know what to do. I had experience
in both shipping and retail, but in Dubai I did not seem able to start
any business in either sector. After thinking for a long time, I realised
that my capital and my wealth was not only the result of the experience
and the good reputation I had gained in 35 years, but also of the good
relations I had been able to establish. As I was travelling around the
world, I was often invited to share my story — which is indeed a great
success for a Syrian businesswoman. This gave me the strength and
confidence I needed to get in touch with all the people 1 had met
throughout my career and create a network of more than 7000 people
and companies either known by me or by my business partner, the
Emirati entrepreneur Dr. Aisha Al-Sayyar. We established a commercial
brokerage office in Dubai and we are now involved in more than 200
different projects all over the world.

- What advice would you give young people who wish to enter the
world of business?

To young people who want to enter the job market, I say: do what you
love. However, this often does not happen and we have to settle for
something completely different. My second piece of advice is always:
love what you do. Always look for the positive and bright sides of your
job. Be creative, be different and put your hearts into what you do, and
[ am sure you will succeed. Some people had to work in an environment
that was very unfamiliar to them. Some others had to work with people
whose culture was completely different from theirs. There is nothing
wrong with that. Just be understanding and do your job with honesty,
and I am sure you will succeed.
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- What do you think of Arabisk London as the only UK-Based
magazine published in both Arabic and English?

I am very impressed with your magazine. I like the topics you choose
and the interviews you conduct, because not only they highlight
success stories that are of interest to everyone, but they also portray
Arabs in the West, and especially in London, in an excellent manner.
Also, I have to say that publishing in both language is not an easy task
and it is indeed a significant and praiseworthy achievement.
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The colours of the sea, the harmonious shapes of Arabesque and the
charm of Kuwait’s Gold Market. These are the elements that provide endless
inspiration for the designs of Rogaya's Rocks.

<<
JEWELLERY DESIGNER

ROQAYA AL AHMAD
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Arabisk London Magazine has met Rogaya Al Ahmad, the owner and designer of the brand, whose

creations are now sold in some of London’s most exclusive locations.

Interview By: Nour Janoudi

-Tell us a little about your background and about yourself....
I'was born and raised in Kuwait to a loving and caring family. I was
the only girl of five children. My family always pushed me to chase
my dreams. My mum is my greatest mentor and heroine; she always
believed in me and always encouraged me to fulfil my goals no
matter how hard they seemed.

-When did you realise that you wanted to pursue a career in
Jewellery?

I always knew I was a designer, from the first time I heard that word.
However, jewellery came at a later stage, when a close friend of mine
asked me to design a necklace for a special occasion; the feedback I
got was the starting point. That is when I decided I wanted to pursue
a career in jewellery design.

-Who would you say is your target market? Who do you want to
appeal to?

Young and mature women who are stylish and strong. Women who
like to draw attention and be glamorous. Also, women who want to
express their power and independence.

Our brand communicates mostly to stylish and fashionable ladies with
a unique and distinguished taste.

-Where do you draw the inspiration for your pieces and
collections from? Is it a person, an experience, etc...?

My biggest inspiration comes from the ocean, the movement of

the waves, the underwater corals, the magical colourful creatures,

the beach with its high and low tides. That is for the majority of the
collections and pieces. Travelling inspires my work, too. The new
places I visit immediately turn into inspiration for new pieces of
jewellery. Also, my country has given me ideas for a number of pieces,
such as the Arabesque set, inspired by this famous element of Islamic
art, or the "Gold Market" set with its glamorous shine and structure,
which mirrors the gold market of Kuwait City.

-What is your thought process when designing your collection?
How do you decide what to create?

Designing comes naturally to me. When I look at something, like for
example a cloud, in my mind I see a piece of jewellery. If I look at the
tips of two rocky islands on a calm blue sea, I immediately transform
them into a choker, or a set of earrings. After that, I sketch the design
and then create the jewel by using the right metal and gems. In many
other occasions, I fall in love with the stone itself then design a piece
around it.

-What types of materials (rocks etc.) do you use? And which do
you like the most and why?

At Rogaya's Rocks we use all sorts of materials, from brass to silver.
We mix them with cultured pearls, turquoise, crystals and other

precious and semi-precious gems. I love how rocks and stones are
so rough and solid, yet they come in such bright and fun colours and
you can experiment with them to express femininity and strength.
Currently, we are creating our fine jewellery line for Valentine's Day
using gold and diamonds. We believe it will be something very
interesting especially the "Arabesque" collection, which is coming in
18 karat gold with white plating and VVS diamonds.

-How are you different from the rest?

I believe that our brand expresses women'’s strength and power in a
very feminine style. The complexity of being soft yet strong and that
is clear in our pieces. This is what defines Rogaya's Rocks and what
makes us different from the rest.

-Where do you see your brand in 5 years? What is your goal for
the brand?

In all the right places worldwide. High end boutiques, stylish
department stores and, most importantly, on a larger number of
stylish and elegant ladies.

Arabesque set. pendant, earrings and ring, inspired by the Islamic

architecture. Created in 21 karat vellow gold, dipped in white gold,

with VVS diamonds.
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Designing comes naturally to me. When
I look at something, like for example
a cloud, in my mind I see a piece of
Jjewellery.

’»

- What do you want to achieve with your brand?

We definitely want the brand to grow and reach as many
women as possible. We would want to share our beautiful pieces
with beautiful women out there. I want to see people enjoy
wearing Roqgaya's Rocks. That will give me the greatest sense of
achievement and pleasure.

- Where are you based?
Currently we are based in Kuwait City, Kuwait.

- Where can people find you?

We retail to a number of high end boutiques in Kuwait City,
Salhiyah complex, The Avenues and Mayar complex. In London,
our creations can be found at The House of Luxury and The Four
Seasons Hotel in Park lane. We also have a website and we ship
worldwide: www.roqayasrocks.com

- Tell us about your recent/upcoming collection....

Our latest collection is the Christmas Capsule collection, which

is the collection we choose to penetrate within the UK market. It
consists of a number of sets that were inspired by the beach, like
the "Dancing Waves" in gold plated silver and Swarovski crystals,
the "Underwater" sets 1 and 2 in gold plated silver with white
and black cultured pearls, or the "Golden Reef", in gold plated
silver with cultured white pearls and aquamarine stones. The
collection is available at most of our retailers and online. We are
also very excited about the Valentines capsule collection that will
be launched soon, as it will include a fine jewellery line especially
created for Valentine's day.

- What shall we expect from Rogaya’s Rocks?

Beauty, power and craftsmanship will always be points of strength.
Rogaya's Rocks will continue to create with its own distinct style,
providing its customers with the best quality and gaining their
appreciation.
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Beauty, power and craftsmanship will
always be points of strength
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elcome to L'ETO, home of great and soulful
[ cuisine! At L'ETO Summer Always Goes On.
,/ /‘ While a lot has changed since they opened
their first cafe in 2011, the core has never
changed. The L'ETO philosophy, blending the
heart and mind of nutritious healthy dining complemented
by a variety of irresistible desserts, remains the same. The key
ingredients of 'ETO are their dishes originating from tried-and-
true recipes, their distinctive cakes, their flavoursome regional
breakfast choices, and the a la carte menu, which allow their
staff members to continue bringing pleasure and delights to
their customers.
Each of their 5 branches serve succulent and spectacular
Mediterranean influenced dishes like Teriyaki Salmon, Roasted
Rosemary Turkey or Honey Roasted Pumpkin and Kale. You
can also top off your meal by selecting from a choice of the
best desserts in town. After all, who can resist Pistachio Rose &
Raspberry Cake, Birdberry Cake, or Dulce De Leche Cake? And
these are only a few of their enticing desserts, which can also
be delivered right to your door within 24hrs.
Have you heard yet about the mouth-watering Honey Cake that
is flying off LETO shelves at the speed of light? A masterpiece
created with a unique confectionary alchemy, it consists of 5
layers of honey-dipped cake, filled with sweet and sour cream,
topped with roasted nuts and raspberry. For the past 2 years
LETO has sold over 1 million pieces of Honey cake! And the
secret ingredient is always Love!
Simply put, they are deliberately serious about making their
customers happy through the food they create, which is
aesthetically pleasing, mouth-watering and ‘sunny’ at its best!
Full of intriguing contradictions, their dishes are simple yet
sophisticated, extraordinary yet familiar.
With years of experience in the business and thousands of
happy customers, L'ETO is set to raise the bar in terms of quality
and innovation and bring you dream cakes exceeding all
expectations. And they will do that through:
Immense creativity — Their team of professionals consists of
talented people, whose vision will redefine the way you look
at cakes.
Passion and commitment - When you do what you love, you
constantly try to push the limits a bit further and improve your
skills. Which is what they do every day.

Excellence all the way - High quality is not enough. Excellence
and perfection are, and they are fighting to achieve them with
every cake.

A good piece of art is one that leaves a sweet taste in your
mouth. However, in the sweets and pastry industry is rare to
encounter flashes of innovation and originality. This is where
LETO is different. Their cakes are what you would expect for
angel food to look like.

At L'ETO they provide you the experience of a lifetime
for the greatest occasion of your life. Their portfolio of
cakes presents you a myriad of options to choose from and
customise your cake according to your desires. At LETO, they
care for the delicacy served at your special occasion and make
sure that their cakes have the elegance and attractiveness that
are necessary to make the taste buds of your guests dance
in ecstasy.
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LA Embassy in [.ondon
Celebrates its 46" National Day

he embassy of the United

Arab Emirates in London

has held a celebration

to mark the country’s

46th anniversary from its
Sfoundation.
The event took place at the Natural
History Museum in Kensington, on 29
November. The country’s ambassador, His
Excellency Sulaiman Hamid Almazroui,
delivered a speech highlighting the special
relations between the UAE and the UK.
He also mentioned the two countries’
intense trade and investment activities
as well as the high number of Emirati
Students who pursue higher education in
Britain.
The ambassador’s speech was followed by
that of the Minister of State for the Middle
East at the Foreign & Commonwealth
Office, the Rt Hon Alistair Burt MP,
who spoke about the importance of the
UAE-UK relations, their common strategic
vision and their partnership in matters
related to trade, common policies and
culture. The Minister also expressed
his joy and pride in taking part in the
celebration.
The guest list included the UAE Minister
of Infrastructure Development Abdullah
Belhaif AINuaimi, several Arab and other
international ambassadors, a delegation
of state members of the International
Maritime Organization and Emirati
businessmen and students living in the
country.
During the evening, screens showed
images and videos of the country’s history
and achievements. Awards were granted to
both excellent students and embassy staff
who have carried out special efforts in the
last year, while commemorative gifts were
offered to the guests.
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QATAR CELEBRATES

ITS NATIONAL DAY AT LONDON'S SAVOY HOTEL

gupported & dpurv ==
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Celebrations were held at London’s Savoy Hotel on Thursday 14 December, on the occasion
of Qatar’s national day. The event was hosted by the Qatari diplomatic mission to the United
Kingdom, represented by His Excellency Ambassador Yousef Al-Khater.
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During the gala, the Ambassador delivered a speech daviaall dslaall wal jha dlgy pow alal
praising the special relationship that unites his country and @agul awuliay Jusiwl Jos blall wwgy
the UK and unveiled a painting by the Qatari artist Nasser Al (Al g jell IgJ.ti]JT)JLQLD i nibgll

Attiyah which depicts the flag of the two countries holding
their hands as a sign of friendship.
A special and strong relationship between Qatar and the UK

alalell (le bl powll AT Jaall Jis
,Gainall alsaall g jhd dlgay gu djraall

was also the topic of the speech delivered by Minister of Gridl ggguidl enilly pll algall pjg puc 0J9?4
State for the Middle East at the Foreign & Commonwealth g aplall aldlell (nle Ajgr jiwddl e hwglll
Office, the Rt Hon Alistair Burt MP. AL gy endl| acsgLill
The event also saw the participation of the UK Unfjer aunlogluall Glueasdill ga s adia Joall pas
Secretary of State for Defence Procurement, Harriett g nilaill Jaki @i cus ayaMell g dyslniall g

Baldwin, who revealed the formation of a UK-based joint
Typhoon squadron which will integrate and train Qatari
personnel.

Other important guests attended the ceremony,
including the Iragi Ambassador HE Dr Saleh Altamimi, the
Kuwaiti Ambassador HE Khaled Al-Duwaisan, the Iranian
Ambassador HEHamid Baeidinejad, the Turkish Ambassador
HE Abdurrahman Bilgic, the Russian Ambassador HE
Alexander Vladimirovich Yakovenko, Omani Ambassador
HE Abdul Aziz Alhanai and several British MPs.

The celebrations were also accompanied by Qatari
traditional music and dances.

aruliall aday Al pill
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OMANIENMBASSY IN T.ONDON

Celebrates its 47" National Day

he Embassy of the Sultanate

of Oman in London has held

a reception on the occasion

of the country’s 47th

w. The event took

place at the Jumeirah Carlton Tower
hotel in Knightsbridge on Monday 20th
November in the presence of the Omani
ambassador to the UK, Sheikh Abdulaziz
bin Abdullah bin Zahir Al-Hinai. The
celebrations saw the participation
of many Arab and international
functionaries, diplomats, academics
and media personalities, British MPs
and members of the Omani and Arab
communities in the United Kingdom.
Prominent guests who attended
the ceremony included, the Saudi
ambassador, HRH Prince Mohammed
bin Nawaf Al Saud, the UAE
ambassador, HE Sulaiman Hamid
Almazroui, the Qatari ambassador, HE
Yousef bin Ali Al Khater, the Egyptian
ambassador, HE Nasser Kamel, the
Iranian ambassador, HE Hamid
Baeidinejad, and several representatives
of the Turkish embassy and other
embassies and organisations in London.
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SAUDI ARABIA EMBASSY IN LONDON CELEBRATED

THE 87" NATIONAL DAY

. VIANvys
< imrsbeiy

The Saudi Embassy in London held an event on 2Ist September 2017 to mark
the country’s 87 national day in the presence of many senior British officials,
Members of the House of Parliament, Arab and foreign diplomats, businessmen

and several media outlets.
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uring the celebrations, screens projected
images of the Martyrs of Duty from all over
the country as well as the rituals of the Hajj,
the Great Mosque of Mecca and the Prophet
Mosque of Medina. A special pavilion dedicated to
the country’s Vision2030 was set up together with an
exhibition of traditional paintings and handicrafts and
stands of the MiSK foundation and the Red Sea Project.
As part of the National Day celebrations, Saudi students
were granted awards in recognition for their efforts
carried out in their studies.
The event was also accompanied by performances of
Saudi traditional folk music and dances.

: Vlgnpr .
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MEMORIES OF CITIES

Syrian urbban spaces on display in London.
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An exploration of Syrian urban spaces through
the paintings of five Syrian artists from different
generations and backgrounds. This is the theme
of the exhibition “Memories of Cities” organised
by “Gallery Hiba” in West London last October.
Through the use of styles and techniques unique
to each artist, the works on display re ected the
relation between the painters and the places of
their past with the aim of linking them fto the
present and preserve their memory.

Art, besides being a tool of self-expression for the
artist, becomes a way to save from oblivion spaces
which the current events unfolding in the region
threaten to destroy forever, by imprinting them
in the memory of the viewers. The city, in turn,
becomes a space for artistic experimentation, while
the artwork is the tool through which each painter
challenges the image of Syria currently portrayed
by both traditional and new media. The exhibition
represented a safe space for the artists to express
themselves freely, far away from any in uence.
The artists presenting their works were Ghassan
Jadid, Khaled Al Saai, Nizar Sabour, Manhal
Issa and Virginie Arakelian. Issa and Arakelian
were also present at the venue. Galley Hiba was

Jounded under the supervision of Hiba Sabra, an
artist herself, with the aim of giving visibility to
Syrian, Middle Eastern and international artists.
“As a Syrian living abroad, I have long developed
a yearning for the cities of my youth”, says Sabra.
“I remember the energy, ambition, power and
hope embodied in each of them. [...]I hope these
artworks stand as eternal testament to the truth
and memories that reside within each of these
cities, so many of which have been destroyed, but
all of which live on just the same.”

m——
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DUBAI

FRAME OPENS TO THE PUBLIC

LRI

By: Mohammad Swedeh

Home to some of the world’s most impressive architecture, Dubai never stops
surprising its citizens and visitors. The city inaugurated the New Year with
the opening of a new landmark attraction, the Dubai Frame, with its 15,000
square metres of gold cladding, 2000 tons of steel and 2,200 square metres of
laminated glass.

Situated in Zabeel Park and managed by Emaar, Dubai Frame is made up of two
150-metre high towers connected at the top by a 93-metre long bridge and it
offers a 360-degree view of the city. While facing the south, wvisitors can
admire the new Dubai, with its grand and futuristic buildings, including
the iconic Burj Khalifa, the world’s tallest building. Looking north, it is
possible to see the city’s historic neighbourhood and Sharjah in the distance.
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The building was designed by Mexican
architect Fernando Donis, who also
designed Dubai’s Porsche Design
Towers, and the Dubai Renaissance
Tower.

When entering the building, visitors
will be greeted by the national anthem
and screens showing documentaries on
the history of the UAE. A lift will take
them to the ground oor, where they
will have the opportunity to visit the
Past Dubai Gallery. There, projections
and multimedia displays narrate the
history of Dubai from its origin to the
present day.

Another lift will lead visitors through
48 oors up to the Sky Deck in 75
seconds. Once at the top, it is possible
10 have a complete vision of the city,
while augmented reality activated
touchscreens offer a description of the
view and its landmarks. The highlight
of the visit, however, is the transparent
walkway connecting the two towers,

ARABISK | REPORT

which allows visitors to observe the
city from a very different perspective.
Upon return to the ground oor, using
the lift on the other side of the frame,
visitors will walk through the Future
Dubai Gallery, an installation showing
what Dubai is expected to look like in
the next fifty years.

More than 25,000 people visited the
new attraction within the first two
weeks since the opening.

Tickets can be bought either at

the gate or on the website (www.
thedubaiframe.com). Adult tickets

are available for Dh50 (£10), while
children tickets cost Dh20 (£4).
Elderly and disabled people enter for
free. Visitors are required to book a
timeslot for their visit.

With more than 15 ights every

day, Dubai is easily reachable from
London with Emirates, Qantas, British
Airways, Air Lingus, Virgin Atlantic
and Royal Brunei.
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bridge between Turkey

and the world:

The Yunus Emre Institute

In the last decade, the Yunus Emre Institute has played a fundamental role in promoting Turkish culture all
over the world. Aware of the importance of cultural diplomacy nowadays, the institute has made it one of its

strengths to foster peace and cooperation among countries.

By: Francesco Lo Bello

in 2010 to offer the British public an insight into

Turkey's rich cultural heritage with a special focus
on language, art and history. It is Turkey's official cultural
centre abroad and since 2007, year of its foundation, new
branches have opened all over the world. The centre hosts
a diverse range of cultural events and activities. Its Turkish
language courses cover all the six levels set by the Common
European Framework of reference for Languages (A1, A2,
B1, B2, C1, C2), and lessons are held on weekdays and
Saturdays. Upon registration, students are provided with
textbooks and audio CDs which are purposely prepared for
the Yunus Emre Institute.
Every classroom is equipped with a computer, a projector
and a smartboard. The institute is a centre for the TYS, the
official Turkish language proficiency exam, a fundamental
requirement for all those who wish to work or pursue

r I 1 he Yunus Emre Institute opened its doors in London
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higher education in Turkey.

Jessica, a student at the Yunus Emre Institute says: T used
to study Turkish on my own, but when I moved to London,
I read about the institute. I have been a student here for
two years. My Turkish has improved a lot, because classes
are really good and the atmosphere is very relaxed, which
helps learning.’

An important initiative is the Turkish Summer School, an
unmissable occasion for the students of the centre to spend
a few weeks in Turkey to improve their language by studying
in one of the universities which take part in the programme
and experience local culture through visits and activities.
Recounting his experience, another student, Mehtab, says:
‘We attended classes every morning, after which we would
go sightseeing and learn about local cuisine and traditional
arts. I also had the chance to make friends with people from
everywhere. We shared a lot of memories together.’



The event takes place every year between July and
August.

For all those who wish to learn Turkish but are not able
to attend lessons, an e-learning platform (https://
turkce.yee.org.tr) has been created. In addition to
that, other useful educational resources can be found
on the website of the Turkcenin Sesi Radyosu, the
official web-radio of the Yunus Emre Institute (http://
turkceninsesi.yee.org.tr).

The centre also offers courses in Ottoman Turkish,
translation, music (Ney and Oud) and traditional arts
such as Arabic calligraphy, ebru (paper marbling),
miniature, and tezhip (manuscript illumination).
Today, eight years after the inauguration of its branch
in Central London, it is possible to speak of the Yunus
Emre Institute as a successful experience. The key to
this success lies in the will to establish relations with
other cultures.

'Cultural diplomacy is what we do,’ says Dr Mehmet
Karakus, director of the centre. 'We try to build
bridges between societies through exhibitions,
talks and other cultural activities. Cultures can find
common denominators through which people can
learn about each other and become more tolerant.'
Working together with other institutions has been
equally important for the Yunus Emre Institute. In
fact, one of its latest achievements is a cooperation
agreement with the University of Cambridge,
which has allowed the students of this prestigious
educational establishment to study and improve
their Turkish. The same agreement will see the
institute involved in cataloguing and digitising the
university's Turkish manuscript collection. Similar
models of partnership will scon be established with
London’'s Goldsmiths College and other universities
all over the UK and Ireland.

The Yunus Emre Institute also organises cultural
events which attract people of every background.
Exhibitions on ancient maps, concerts of popular
Turkish music, workshops on traditional paper
marbling, talks on Ottoman history and film
screenings are just some examples of what visitors
can expect to attend.

ARABISK

'‘London is an important cultural hub and a very
competitive environment’, says Dr Karakus. 'There
are hundreds of cultural centres promoting many
types of activities. However, our events have a high
profile and they are well organised, too. Moreover,
most of them are free.’

2018 will be a year rich of events. An exhibition on
Turkish Sephardic art held in cooperation with the
Municipality of Istanbul and the Cervantes Institute —
the official Spanish cultural institute — is one of next
year's highlights. The event is due to take place in
June.

Other activities and events include an exhibition on
Iznik ceramics, seminars, Q&As with Turkish and
British writers, a new series of film screenings, music
concerts and a book club. Furthermore, Turkish-born
fashion designer Zeynep Kartal will showcase her
creations inspired by the paintings of Osman Hamdi
Bey. The fashion show will be the first of its kind to be
organised by the centre.

The Yunus Emre Institute, as a cultural foundation,
addresses a worldwide growing interest towards
Turkey and the Turkish language in particular.
‘Turkey has become a centre of attraction in many
ways’, explains Dr Karakus. ‘Due to its economic
development, its political relevance in the region,
but also thanks to its media industry, Turkey has
become more and more present on the world stage.
The country offers scholarships to foreign students
and business opportunities to investors, and Turkey's
economy is growing more than those of its Western
counterparts. In addition to that, we have a rich
cultural heritage and a developed tourism sector. For
all these reasons, Turkish has become very popular
nowadays.’

The institute is located in 10, Maple street, London
WI1T 5HA. Turkish language evening classes are
held from 18 to 20 from Monday to Thursday, while
weekend classes take place on Saturday morning
from 10.30 to 13.30.

Further information about past and upcoming events
can be found on the London Yunus Emre Institute
Facebook page: www.facebook.com/yeelondra.
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[Laly

OPENING THE DOORS TO MIDDLE
EASTERN SHOPPERS

By: Francesco Lo Bello

destinations. Whether you want to relax in one of

its fine sand beaches, explore its centuries-old rich
cultural heritage or indulge in a weekend of relentless
shopping frenzy, ltaly has it all.
Itis almostimpossible to imagine the squares of any major
[talian city without any tourist enjoying the country’s
lively atmosphere and nice weather whilst sipping a cup
of espresso, the country's most consumed drink.
Italy attracts millions of tourists every year (around 50
million international visitors in 2016) and the number
of visitors from Middle Eastern countries has lately been
on the rise. For this reason, many Middle Eastern airlines
have started to fly to Italian airports other than Milan and
Rome. Emirates and Qatar Airways, for instance, now offer
flights to Bologna, Venice and Pisa, while Turkish Airlines
flies to an even wider range of destinations via Istanbul.
From London, Italy is reached by both national carriers
(British Airways and Alitalia) and low-cost companies
(such as Easyjet and Ryanair).
To take care of its new clientele, many big cities in Italy
have recently started to offer tailored services which
suit the tastes and needs of Middle Eastern visitors.
Some hotels have even begun to develop the concept
of 'Muslim-friendly’ services, by providing prayer mats,
signs indicating the direction of the Qibla or the option of
female housekeeping. In addition to that, more and more
restaurants now serve halal food.
If you are planning a shopping escape to Italy, these are
the four main cities you should add to your itinerary.

I taly has always been one of the world's top tourist
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For all those who love fashion, Milan is without a doubt the best
choice. In the city's iconic Via Montenapoleone, it is possible
to find all the best Italian and international luxury brands, such
as Armani, Versace, Gucci, and many others. Some boutiques
might even offer to show their collections in the comfort of your
hotel room. After a long day of shopping, Pasticceria Marchesi
(they have a branch in Via Montenapoleone) is the ideal place to
indulge in some handmade sweets accompanied by a nice cup
of coffee. Their marron glacés are an authentic delicacy and the
ideal treat for a cold autumn day.

Milan offers a wide range of accommodation solutions for every
taste, especially near the shopping district, which is close to its
majestic Cathedral, the Galleria Vittorio Emanuele — a famous
and beautifully decorated shopping arcade - and the Sforza
Castle. The Park Hyatt Milano, the TownHouse Galleria, the
Four Seasons Hotel and the Mandarin Oriental are some of the
best hotel options for a shopping getaway in one of the world's
fashion capitals.

Milan is served by three international airports: Linate, Malpensa
and Orio al Serio.

Rome is another important destination for all those who love
shopping but also want to enjoy the beautiful scenery of what
Italians call "the eternal city”. In fact, visiting Rome is like visiting
an open-air museum and its stunning beauties range from the
Roman Colosseum and Imperial Forum to the monumental
architecture of St. Peter's Square and its papal Basilica.

Rome, too, has its own shopping districts, the most important of
which is the Tridente (the trident), a complex of three roads (Via
di Ripetta, Via del Corso and Via del Babuino) which depart from
Piazza del Popolo. In the same area lies another street famous for
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its upscale boutiques with both Italian and international fashion
brands — Via dei Condotti, at the end of which, it is possible to
admire Piazza di Spagna and its renowned Spanish Steps. And
after a long shopping marathon, what better place than Piazza
del Popolo to live the authentic Italian cafe experience?

It is very easy to find a hotel that suits your tastes and needs in
Rome. The Tridente, in fact, is full of luxury international chains
and boutique hotels, such as the Grand Hotel Plaza, Margutta
19, the Majestic Roma and the Grand Hotel via Veneto.



One of Italy's former capitals, Florence is now one of the world's
most prominent fashion hubs. The peculiarity of Tuscany's main
city, the cradle of Italian Renaissance, is its ability to unite a
charming atmosphere and numerous shopping options to the
peacefulness typical of small Italian towns. The Cathedral, Piazza
della Signoria and the Uffizi Gallery are some of the tourist
highlights of the city. In addition to that, it only takes a short
drive to enjoy the astonishing views of what is rightly considered
to be the most beautiful countryside in Italy.
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The city's shopping district is Via dei Tornabuoni, which puts
together luxury boutiques and workshops where craftsmen
still produce their handmade goods. Like in many medium and
smaller sized cities in Italy, shops often close on Sundays and
Monday mornings, so it is advisable to check beforehand whether
the one you are looking for is open or not. For those who would
like to learn more about the history of Italian Fashion, Pitti Palace
and its Costume Gallery museum is a mandatory stop.

O8O

Venice is Italy’'s romantic city par excellence. Once the most
powerful of the Maritime Republics of the Mediterranean, the
traces of its great past are still visible today. Situated on 118
small islands, the city is known for its bridges (more than 400),
the most famous of which are the iconic Rialto Bridge and the
Bridge of Sighs (Ponte dei Sospiri). However, its most famous
landmark is Piazza San Marco (St. Mark's Square) with its Basilica
and clock tower.

Venice offers unique shopping opportunities to its visitors. If
you are interested in Italian and international luxury fashion
brands, Calle Larga XXII Marzo - a short walk away from Piazza
San Marco - is the place to go. The city is also famous for its

[_:;TJ.'

1l

—]

Carnival, an event which attracts thousands of visitors from all
over the world, and it is possible to buy beautifully decorated
masks from one of the many ateliers located throughout the old
town. The island of Murano, known for its precious handmade
glass, is undoubtedly worth a visit, too.

The city hosts a big number of luxury boutique hotels and
international chains scattered all over the lagoon, like the Gritti
Palace, the Baglioni Hotel Luna, the Sina Centurion Palace and
the Westin Europa & Regina.

Two airports serve the city: Venice Marco Polo Airport and
Treviso Airport.
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THE LANESBOROUGH
Club & Spa
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The Lanesborough Club & Spa is one of the most exclusive health and fiiness

clubs and spas in London. Part of the world-class Lanesborough Hotel, a member
of the Qetker Collection, this luxury private members’ club opened its doors in
March 2017 after a major multi-million pound refurbishment.
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By: Reem Ayoubi

Located between Knightsbridge and Mayfair,
the Lanesborough Club & Spa covers an area
of 18,000 square feet. Its new state-of-the-
art facilities include saunas and steam rooms
separate for men and women, a hydrotherapy
pool, four single treatment rooms, a double
treatment room with Rasul and double
shower, a manicure & pedicure area, a well-
equipped fitness floor where both group
activities and PT sessions take place and a
restaurant with a private dining area.

Of its interiors, no detail was left untouched.
The harmonious blend of fine silk wallpaper,
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A home away from home in the heart of London.

warm carpets, gleaming marbles, cosy wood
and soft leather create a perfect synthesis of
elegance and personality, an environment
that transmits the same sense of warmth and
comfort we feel in our homes.

'The Lanesborough Club & Spa is a home
away from home’, says General Manager
Benjamin Evans. ‘Normally when you go to
the spa, the environment looks very slick
and polished. However, here the interiors are
made with different materials. You feel it is a
place where you can sit, relax and get away
from everything.’




But what makes the experience at The Lanesborough Club & S
unique is their impeccable service, which always exceeds their
customers' expectations. "When people come here’ — Benjamin
Evans — ‘we want to make sure they receive the best possible
treatment. All the staff know the members by name and know their
habits, too, and we also try to anticipate their needs.'

It is very important for members to leave every small worry
behind during a treatment or a fitness session. For this reason, the
1 Club & Spa ce ide itself for being one of the few

luxury clubs that have develop ncept of the spa butler, a
half-concierge half-personal assistant who will look after guests
from the moment they arrive until they leave.

Members also have exclusive access to a special room, informally
called the Butterfly Room, with complimentary refreshments and
s available all day.

treatments, manicure, pedicure and grooming. The products used
belong to two of the world’s best brands in the field of skincare: ila
and La Prairie.

The ila range follow a spiritual holistic approach, fo
both mind and spirit, and it has also developed an
dedicated to the Lanesborough Club & Spa and its high-end
n the other hand, is the ideal
ult-driven approach. With unique
ingredients such as white caviar, gold and platinum, La Prairie
the best of Swiss skin care
The Lanesborough Club and Spa has also handpicked a group
of highly qualified practitioners to work in the spa; they include
a chiropractor (Matt Rabin), an osteopath (Garry Trainer) and a
(Danny Murphy).
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The personal trainers working in the Club’s gym are fully certified coaches from Bodyism,
James Duigan’s Notting Hill-based premium fitness centre where famous sport and showbiz
personalities train. They are constantly up to date with the latest fitness and wellness innovations
and each of them is specialised in a different field. Members will be followed by the whole team
of fitness professionals and will also be offered a special full body assessment, Bodyism’s Body
Oracle, to find the most suitable type of training for them. At the end of a sport session, members
will be treated to a healthy — yet delicious meal cooked by Michelin-starred Chef Florian Favario
following the Clean & Lean guidelines set by James Duigan’s Bodyism.

The Lanesborough Club & Spa offers two membership packages: full Individual
Membership, which grants unlimited access to the Club & Spa, and Overseas
Membership, which includes the use of facilities for a maximum of forty days per
year. Non-members have the possibility to buy day passes for the Spa’s exclusive
treatments.

Membership benefits include one free spa treatment, ten complimentary guest
passes and discounts on treatments, laundry, dry cleaning, valet parking and meals
at Céleste, the Lanesborough hotel's Michelin-starred Restaurant. Members can also
attend special events organised exclusively for them, and they will soon have the
chance to join overseas health retreats in other hotels of the Oetker Collection.

There is no place like home, but there are places where feeling homesick is
impossible. The Lanesborough Club & Spa is the best choice for those who look to
combine a luxury health and club experience with the peacefulness and comfort
that only home can give.
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SHIPYARD: BENETTI YACHT: 11-11

A Russian businessman selling his part-built Benetti superyacht project proved to be an
opportunity not to be missed for one Brifish property tycoon

Yacht Charter holiday in Sardinia, with its emerald With the Benetti being part built, he'd save huge amounts of

sea and enchanting coves was meant to be a time, effort and money in getting it finished. In fact, it appeared

stress free break for our London-based developer. all he had to do was sort out some interior detailing, maybe the

However, with the likes of the Costa Smeralda odd colour scheme and name her 11-11. But life is never that
and Porto Cervo drawing in superyachts from across the easy, even for a billionaire.

Mediterranean, the ocean lifestyle was starting to tug at his
heartstrings.
Having already owned a number of small boats, maybe it

It was on his first visit to Benetti’s Livorno shipyard that he
discovered the extent of the previous owner’s exuberance. The ¥
Russian was obviously not a shy chap and had built a garage

in the stern to house his Rolls-Royce Phantom. This was to be
| hoisted out of its home by a huge crane mounted in the aft
deck lounge. This considerable davit was taking up valuable
entertaining space while not exactly flowing with the Benetti's
sleek lines and simply had to go. Then there was 11-11's décor.

- was time to start thinking big, and as ever in these situations,
it was here amongst the wild nature and old traditions that
he got wind of a Russian who was looking to sell-on his 40% &
completed Benetti superyacht project.




INTERIOR DESIGN

The grand, stately and often flamboyant Eastern style interior
designs can add a rich dimension too any salon or cabin, but
when you're an Englishman, with a young family and your stays
on board are planned in months and not days, then the ornate
glamour was going to have to be replaced with a more subtle, but

still charming overall style.

Here, the Owner’s property development expertise came into
play as he mobilised his world-class in-house design team to work
alongside Benetti’s creatives, setting them the task of transforming

11-11% interior to reflect his tastes.

MAIN DECK

Inthe development game, time is money,and to strip cutthe entire
interior of this 63-meter yacht would add a considerable penalty
to the completion date. However, the Russian had used high-
gloss, dark walnut joinery to great effect, which as it happened,
mirrored that of the Owner’s Monte Carlo penthouse. With his
Los Angeles villa finished in the Art Deco style, an overall design
theme of contrasting light and dark was decided and the design
teams went to work on the main salon. With a young daughter,
the Owner also requested that every item of furniture be ‘kid-
proof, which meant edges were rounded-off and the furniture
was soft enough to deflect a direct hit from an excited child. The
Owner’s choice of artworks in the main salon are alse very much
child-friendly, with @ Dominic Harris ‘Flutter Wall* keeping his
daughter enthralled, with its interactive butterflies swarming in a

kaleidoscope of colour when touched.

Forward of the main salon is the VIP suite. On similar superyachts
in the 60-meter range, this area is where you'd find the Owner’s
residence. However, on 11-11 he has an entire deck to himself,

allowing close friends to enjoy this lavish, full beam suite all to

themselves. The Art Deco style with the light and dark colourway

continues here, as it does throughout the yacht.

LOWER DECK

Heading back into the main lobby we find another artwork, this
time a Hans Kotter digital light sculpture, which contrasts wildly
with the Art Deco chrome staircase railings and the white marble
floor. It's a very bold look that gives 11-11 an almost steam punk
feel and works particularly well at night. Normality resumes in the
lower deck however, as the guest cabins (two double and two

twins) stick rigidly to the classic French influence.
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OWNER’S DECK

Unsurprisingly, the Owner’s deck is one of 11-11' highlights and
again was changed from the original design commissioned by the
Russian. Exiting aft from the main staircase we find a sophisticated
lounge area, complete with a well-stocked bar framed by a
Tracey Emin neon wall sign proclaiming, ‘Move Me' This area was
originally built as a cinema room, but rebuilt by the Owner to be

considerably more social than a popcorn and cola den.

Forward is the Owner’s suite, and much like the guest cabins, it's
unpretentious and free of any light-based artworks — no blue-light
insomnia for any of 11-11%s guests. From the bed, the suite arcs
round is a semi circle and it's on the other side of the huge glazing
that we find one of 11-11's finest outdoor areas — the Owner’s
foredeck. This very private space features an unusual ‘M-shaped’
sofa shaded by the sundeck’s overhang, with a Jacuzzi shaded by a
pair of parasols. With most Mediterranean marinas featuring stern-
to berthing (the yachts are backed in to their parking spaces),
having a useable area upfront keeps you away from prying eyes
and indeed, the lenses of the paparazzi. Aft is the Owner's lounge,
where 14 guests can dine alfresco - perfect for doing a spot of

business while the family plays upstairs on the sun deck.

SUN DECK

Here'11-11's smallest entertainment area has received some of the
biggest physical changes. As the Owner’s wife enjoys preparing
the odd gastronomical treat, the original fully fitted gym was
stripped-out and the space converted into a pantry and dinette.
Benetti's craftsmen also relocated the pool from a central position
to its new location aft. This allows guests to exploit the maximum
amount of vitamin D without being very far from a pifa colada.
The massage room, with its panoramic ocean views, was the only
sun deck space not to get rebuilt, with the wheelhouse forward

also staying true to the original design.

CONCLUSION

Using his considerable experience in luxury retail development,
the Owner has transformed a part-completed project into his very
own superyacht. Utilizing his in-house design team, he infused
11-11 with his tastes and style, making it fully childproof, while
still keeping its decadent Art Deco theme. It's the Owner’s love for
his family that has truly defined his superyacht, with his daughter,
in particular, having a profound effect on how the project turned
out. Everything from the rounded joinery, to the interactive digital
art is there for her safety and entertainment. In return, she gave
the yacht its most treasured feature, its title. Born on the 11th of
November, the Owner named the Benetti 11-11, a beautiful title to

ayacht built with passion, expertise and love.
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SPECIFICATIONS

LOA: 63.00m
Max Beam: 10.80m
Draft (loaded): 3.50m
Construction: Steel/Aluminum
Class/Compliance: LY3 Compliant
Gross Tonnage 1,181 GT
Engines: 2x Caterpillar 3512 C
Power: 2x 1,810hp
Gearbox: ZF.4661
Max Speed: 17-knots
Cruising speed: 16-knots
Range: 5,000nm
Props: DETRA 5-blade fixed (IACS CU3 type)
Fuel capacity: 110,000 L
Consumption: (ex Gensets): 196 I/h @ 12-knots
Naval architecture: Benetti Spa
Exterior stylist: Benetti Spa
Interior designer: Benetti and Owner’s Design Team
Builder’s Project Manager: Marco De Cosmo
Owner’s Project Mgr: David Richmond/Tina D'’Abundo
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CELEBRATING
LUXURY AND
ELEGENC:

Jewellery Exhibitions in
the Middle East

By: Francesco Lo Bello

from being only a way to adorn an outfit, a jewel

says a lot about the personality of those who wear
it, and the choice of the right piece to wear can transform
the simplest attire into an extremely elegant look.
It is impossible not to be fascinated by the beauties
that jewellery, an art in its own right, can create. The
production of jewels is deeply rooted in history and even
great personalities of the past cultivated it asa hobby and
a form of pastime. One example was the Ottoman Sultan
Suleyman the Magnificent who, like his father Selim |,
learnt the secrets of this craft in his youth.
Today, thanks to modern techniques and instruments,
jewellers have been able to produce grand pieces
and introduce them worldwide. And although mass
production has made the uniqueness of every jewel
a thing of the past in most cases, luxury jewellery still
retain part of its exclusivity and, if not unique, each piece
is surely a rarity.
Inthe Middle East, the jewellery sectoris a thriving market.
This is proven by the big number of jewellery related
events organised every year, a feast of fine craftsmanship
and opulence.These are the six main jewellery exhibitions
which take place in the Middle East every year:

‘ ewels are the most powerful of all accessories. Far
p

P47




ARABISK | JEWELLERY

e JEWELLERY ARABIA

Undoubtedly the most prominent among them,
the event is held every year in November under
the patronage of the country's Prime Minister. It
is hosted by the Bahrain International Exhibition
& Convention Centre in Manama and it covers
21,000 squares metres. Approximately 600
exhibitors from 30 different countries take part
to the event, which attracts almost 50,000 visitors
every year. Jewellery Arabia is organised by UBM
AEM and it has a sister exhibition taking place in
Kuwait (in the stunning Jumeirah Messilah Beach
Hotel & Spa) in the month of April.
www.jewelleryarabia.com

Another unmissable appointment, MidEast Watch
and Jewellery is a bi-annual exhibition hosted
and organised by the Expo Centre Sharjah, in

the United Arab Emirates, in April and October.
The last event saw the participation of more than
57,000 visitors and more than 500 brands from 20
countries showcased their creations.
www.mideastjewellery.com

e VOD DUBAI (VICENZAORO)

Fruit of the cooperation between the Italian
Exhibition Group and the Dubai World Trade
Centre (DWTC), VOD Dubai is the Dubai-based
event of VicenzaOro, the famous fine jewellery
exhibition organised every year in Vicenza, Italy.
The exhibition takes place in the Za'abeel Halls
of the DWTC in the month of November and it
extends over more than 18,000 square metres. In
2017, more than 20,000 guests visited the event,
in which more than 500 brands from 27 countries
(some of which had an especially dedicated
pavilion) displayed their pieces to the public.
www.jewelleryshow.com
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s
e DOHA JEWELLERY & WATCHES — Jminam s ins

A Qatar Tourism Authority-sponsored event,
Doha Jewellery & Watches is held every year in
February at the Doha Exhibition and Conference
Center in Doha, Qatar. In 2017, approximately
2,700 square metres of exhibition space hosted
40 exhibitors from 10 countries presenting more
than 400 brands. The number of visitors exceeded
16,000.

www.djwe.qa

e ISTANBUL JEWELRY SHOW

An exhibition organised by UBM Rotaforte and
supported by the Turkish Ministry of Economy,
the Istanbul Jewelry Show takes places twice a
year (March and October) at CNR Expo, close

to Ataturk Airport. The event, whose venue now
covers 90,000 square metres, brings together 845
exhibitors from all over the world and attracts an
average of 22,000 visitors each show.
www.istanbuljewelryshow.com

e JWS - ABU DHABI INTERNATIONAL
JEWELLERY & WATCH SHOW |

Arranged by Reed Exhibition under the
patronage of the UAE Minister of Culture and
Knowledge Development, the Abu Dhabi JWS
has now marked 25 years since its establishment.
The show takes place at the Abu Dhabi National
Exhibition Centre in the UAE and it hosts 130
exhibitors from 20 countries.

WWW.jws.ae
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By: Danielle Miele

Photos by Cameron Powell.
(This sponsored Gem Gossip blog post was brought to you in collaboration with David Webb)

Fashion forward women everywhere are springing for their car keys to drive to their nearest

location to try the iconic and powerful designs of famous American Jeweller David Webb.

The collection Motif is inspired by pieces within the What is different about this new collection is the size
archives that date back to the mid -1970s which play and price point, compared to what we typically see
upon symbols such as arrows, zigzags, the letter U and from David Webb.

the rhombus shape. The geometric forms and patterns The Motif Collection is smaller in scale, allowing prices
are given a bold look, created in black and white to range from $4,700 to $11,800. This also allows for
enamel, 18k gold, platinum and diamonds, true to stacking, which is clearly one of my favourite aspects of
David Webb's signature style. wearing jewellery.
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| was really excited to have the opportunity to style, stack
and play with the Motif Collection as the jewels arrived
at my doorstep for this collaboration. | experienced
firsthand how these pieces easily lend themselves to
stacking and the black and white colours make them
classic and timeless. | styled the necklaces in a layered
formation, choosing all black enamel. | absolutely love
these necklaces, worn solo or in a grouping. The rings
were another favourite of mine; | paired my engagement
ring with a black enamel and diamond Scape ring from
the collection, which led Instagram to go crazy. I'm
now slightly obsessing over that ring by looking at that
photo far too often throughout the day. Although not
shown in these photos, | also took two Scape rings and
stacked them together, flat-sides touching, to create an
architectural wonder.

The entire Motif Collection is easy to wear and can be
dressed up or down. When | wore a casual dress, the
jewellery just popped! After the photo shoot, | changed
into jeans and a vintage t-shirt and the look was just
as strong and felt appropriate. | couldn't get over how
comfortable the bracelets felt--I could have lived in them,
so taking them off to send back to David Webb was extra
hard! The earrings were also very fun, as | chose to wear
the Unity earrings alone, with nothing else..and then
changed them out to wear the two different versions
of the double diamond earrings, both on one ear! Most
people would think you can't stack a bold dangle earring,
but | think otherwise!

The Motif Collection can be found at David Webb's
retail locations in New York and Beverly Hills, Bergdorf
Goodman, select Saks and Neiman Marcus locations, and
several leading independent jewellers. The collection is
also available online at DavidWebb.com.

ARABISK | JEWELLERY




ARABISK | FASHION

ARABIAN
FRAGRANCE

AND FASHION — EUROPEAN STYLE!

P52

By: Shaneela Rowah Al-Qamar

Letus delveintothe world of scent, of fragrance

and myth! There is nothing quite like it when

it comes to Arabian perfumery, or Arabian

inspired fine fragrance. Arabian fragrance
has always taken its place in the world as something
quite magical, quite mysterious and quite mythical; it
has its own unique status and aura surrounding it. You
have perfume and scents, but then you have Arabian
fragrance and perfumery. It stands in a league of its own
— quite untouchable, well at least, until relatively recently.
So what is it about Arabian perfumery that makes it so
special? What is that quality which makes you want to
delve into the mysterious bubble of woods and spice?
We know it's not just woods and spice! That would be
too easy. Over the last decade or so, many European
fine fragrance houses have jumped on the bandwagon,
to instil that unique aura in their fragrances, including
the likes of M. Micallef, Roja Dove and Byredo. The
mysterious ingredient was Oud, something very foreign,
yet very distinctive.... It was something exotic, it gained
the reputation of something like marmite where one
either loved it or hated it. So what'’s the whole deal with
this Oud?




Oud Wood

Oud comes from a specific species of trees that have
traditionally only been available in the Middle East, India
and other parts of Asia such as Cambodia. The specie of
tree called the Aquilaria is so rare that 1ml of oil is produced
from these trees which can cost more than the price of gold.
The Queen of Sheba is said to have traded not only in spices
and frankincense, but in Oud also. Throughout history,
Oud has always held its heritage and status in the Arabian
Peninsula. Oud is only produced when the Aquilaria catches
a virus and the tree bark forms a type of mould or fungus.
This fungus, which is a type of resin, is responsible for the
utterly mysterious and aromatic scent, which gives Arabian
perfumery its prestigious status. Today, the charming scent
of Oud has become more and more present in European
and western perfumery, complementing an already existing
wide range of fine fragrances. With the introduction of this
new perfume ingredient in Europe, major niche fragrance
houses have turned their noses and skills towards this
prized commodity, filling a demand for something unique
in the market. One French fine fragrance house that has
interpreted the Oud note perfectly is Guerlain. Established
in 1826, this house of master perfumers has introduced a
wonderful Arabian-inspired line of fragrance, paying tribute
to Arabia and the Arabian Desert. Les Deserts D’Orient is an
exclusive range of fragrances available in flagship outlets
throughout London. The idea behind the three fragrances of
the collection is to represent the morning, the afternoon and
the evening, with the colours of each fragrance a shimmer of
pink, taupe and sand reflections to express an evanescent
captivation worthy of a regal mirage.

Les Déserts d'Orient fragrances are housed in simple,
streamlined bottles gorgeously illuminated by a shower of
gold, a sign of belonging to a world in which this precious
material has always been given pride of place. What better
way to pay homage to Arabia than through fashion, by
wearing these masterpieces?

This is exactly what Dolce and Gabbana did when they created
their masterpiece collection of beautiful Abayas and Hijabs
launched in 2016 and 2017 - creating pieces that not only
appeal to the modern Arabian woman, but also celebrate her
style, her identity and her unique scent! Les Desert D'Orient
range of fine fragrances perfectly complements Dolce and

Gabbana’s Abayas, at every time of the day.

Here are the recommended picks for your morning, afternoon

and evening wears of Guerlain Arabian inspired scents from
the exclusive Les Déserts d'Orient collection combined with
Dolce and Gabbana’s fine Arabian-inspired fashion pieces.
These are sure to bring the warmth of the summer to you, this

winter.
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From the rise of
the Arabian dawn...

Bring the Arabian dawn
to you with this beautiful
rose motif chiffon abaya
slash dress, paired with
a beautifully creamy and
bold Rose Nacrée du Désert
fragrance.

This soft and delicate dress
is created with leng flowing
sleeves to match the flow
of the gait of an abaya-clad
woman. The beautiful flowing
style is accentuated further
with the pleats over the fitted
bust and the waist, a crystal
stone encrusted turtle high
neck providing full coverage of
the body and a sleek look. The

long flow and careless lines of

this outfit is what makes this
special; an elegant attire of long
flowing lines with a crystal stone
embellished waist belt give this
outfit a classy and luxurious look.

This style is accentuated further with the delicate rose notes of Guerlain's
Rose Nacrée du Désert. This very delicate creation brings to mind a rose
quivering with morning dewdrops. It showcases a magnificent Persian
Rose specially selected by Thierry Wasser, the nose behind this exquisite
masterpiece.

The characteristics of the essence gives a delicate, clever feel to this
composition in which Oud wood, along with smoky and amber accents,
find full expression and adds a complexintonation with its deep presence.
A single flower is nothing but a scent. It requires adornments

to bring out its lasting nature with
grace and subtlety. This intimate
echo is strewn with saffron and other
sweet and spicy notes. Subtle and
voluptuous, it represents a continent
where beauty is tangible from the first
promise of dawn.

This style combination of attire and
scent, gives you the elegance and aura

of a confident and chic woman, whilst

presenting yourself in the classic form of
the beautiful rose. What better way to start

the day?
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At the mid-day peak of the
Afternoon sun...

Relax a little and get comfortable after the morning rush by slipping into
this soft velvet and lace embroidered black abaya, finished beautifully
with Arabian-inspired blue motifs. If you're off to a late afternoon brunch
or a quick coffee with friends, this piece will guarantee a stylish yet
comfortable outing. The trusty black gives you the sleek look and a feel of

warmth during the winter, whilst remaining fashionable at the same time.

And there is nothing better than warming yourself up with the beautiful

of a masterpiece fragrance, Encens Mythique D'Orient.

Being true to the Arabian heritage, ethereal frankincense leaves only a

fleeting mark on this fragrance. Rose imprints its fiery accents on this

75ml, 174.00f Exclusively available at
Guerlain boutiques in Harrods, Selfridges
and House of Fraser Westfield (White City)

flight of notes, adjusted with aldehydes that stir up like a sandstorm. The

warming heart notes of woods, including patchouli helps to warm up the

winter freeze, but its endless sweetness and exceptional depth come from
the authentic and majestic ambergris of New Zealand. The ambergris
balances itself perfectly with the unique saffron notes and all the intensity

of an exceptional musk. Reminding us of the summer, we have the sweet Exclusively available ar the D&G

Boutique in Harrods, £9,800.00

. 2

orange blossom making a perfect performance leaving us astounded as it

takes us on a journey across the Arabian Desert.

At the first rays of the
Arabian nights’ moon...

Exclusively Available at D&B Boutique
in the Middle East, at AED415, 749

75mli, £174.00 Exclusively available at
Guerlain boutiques in Harrods, Selfridges
and House of Fraser Weslifield (White City)

—

Go out to dinner in sophistication and style; Be
the elegance of the night!

Flutter your eyelashes amongst your friends
in this classy statement of a piece, which is
loud yet subdued at the same time. This dress,
created in a beautiful long A-line gives your
waist a slimmer look, paired with the long wide-
belled sleeves for both comfort and statement.
The embellished gold is enough to catch the
twinkle from the eyes of the crowd and it
makes you stand out from the rest. Making you
stand out even further, is the equally elegant,
yet statement grabbing fragrance which will
certainly grab both their sense of smell and sight.
This is the fragrance that would help you resist
those cold winter nights: Songe d'un Bois d'Ete.
This fragrance translates to ‘dream of a summer
wood’ which is the perfect accompaniment to

those winter nights filled with dinners, music

and the glowing moonlight. Songe d'un Bois
d’ete really accentuates the Arabian night. It is
the Guerlain interpretation of the Arabian night
which unveils its radiance through its intensity,
adorned with touches of cedar, patchouli and
myrrh. Powerful, yet caught between lightness
and darkness and extremely enveloping, it is
the perfect synthesis of a passion for spices,
woods and their resins. Its eminently masculine
character, both wild and noble, is sharpened by
a leathery gust underlined by floral accents; this
is a unisex fragrance.

For women, it’s like a man as a lady wants him
to be. This searing tenderness and smooth
energy hint at a refined adventure in which
the smouldering essences eloquently recall
kingdoms of sand with fiery horizons. This is the
fragrance which was created for the taste of an

Arabian Sultan and his Queen.

*Guerlain is currently offering all readers a free fragrance and makeup consultation! These are available at the Guerlain boutiques located in Harrods,

Selfridges and House of Fraser Westfield White City.

All you have to do is mention ‘Arabisk Magazine’ or bring this article with you to the store. Offer valid from 20th January 2018 until 20th February 2018
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THI
VOLUTION

The Abaya Into
A Fashion Essential

By: Sandi Girgis

For many years the abaya, an ankle long cloak mainly worn
by women in the Arabian Gulf as a symbol of modesty and
— in some cases — adherence to local dress-code, has been
considered an accessory that did not fulfil any particular
task if not that of covering.

Today, this robe has become more than a piece of clothing
covering other garments. Detaching itself from a concept
of mere functionality, the abaya has acquired a standing
of its own, thus becoming a fundamental fashion piece,
an added value to the overall outfit. All over the shopping
centres of the Middle East, it is possible to see women of
every age wearing beautifully decorated abayas which do
not necessarily hide the outfit anymore, and it is now quite
common to see them worn open on the front in the guise of
a coat.

Traditionally, abayas used to be plain black without
decorations. However, in its new function as an iconic
modest fashion item, the abaya has become more colourful,
embellished with coloured embroideries and beads. Very
often, the fabric itself is everything but black.

These are four fashion designers from the Middle East and
Asia who have redesigned the concept of abaya, producing
innovative creations for every type of occasion.
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NAFS

This Emirati fashion brand follows a
very experimental approach. Through
the use of materials such as distressed
fabric and by playing with forms,
NAFS (an acronym for Noora, Alia,
Fatma and Sarah, the sisters behind
this project) gives a contemporary twist
to its designs with a predominance of
black and grey.
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EVAYA

Jordanian designer Aya Al-Jawhary

from Evaya created a line of abayas
made of semi-transparent silk
fabric decorated with stylish Arabic
calligraphy. Ideal for both day and
night, these abayas give a classy
intellectual touch to the attire they
cover.
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AL SHEIKHA ABAYA

This Turkish brand, which has recently
showcased its latest collection at the
Modest Fashion Weelk in Dubai, mixes
classical and modern designs. Abavas
are enriched by decorative patterns
and elements. Black, white, gold and
silver merge to create both refined
and original combinations best
accompanied by fine jewellery.

SUGAR PLUM
COUTURE

Another brand from the Modest
Fashion Week in Dubai, Sugar Plum
Couture (from Uzbekistan) abandons
the traditional black of the abaya in
favour of coloured alternatives. The
designs are either monochromatic, &
decorated by small embroidered o
elements, or patterned with motifs
typical of the central Asian tradition.

In either case, abayas are accompanied
by a headgear, a hijab or a turban, the
brand s distinctive accessory.

N

i
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BEAUTY

RECOMMENDATIONS FOR WINTER 2018

By: Shaneela Rowah Al-Qamar

Christian Louboutin, Rouge Louboutin Velvet Matte Lipstick, £70.00
A deep rouge lip colour of vich pigment, presented in a luxurious individual
case, inspired by Middle Eastern art deco. The crown cap is decorated with a
ring, within which a precious silk ribbon is threaded through. A long-lasting lip
colour; with moisturising non-dryving properties.

eu.christianlouboutin.com

P58



Shiffa Beauty, Arabian Olive OQil and Mint Cold-
Pressed Soap, £15.50
A luxurious olive oil soap with mint extract and deep
cleansing properties. This wonderful product will enrich
both your skin and senses.

shiffa.com

le fond de teint
the foundation

Cle de Paeu Beaute, La Créme, £9,600
Launched to celebrate Cle de Peau Beaute s 30th
anniversary, La Créme is the most expensive
face cream ever. Its mesmerising jar was created
by French glassmaker Crystal Saint-Louis and
incorporates thirty individual layers of crystal. Iis
rich texture illuminates the skin whilst also making it
firmer and smoothing out wrinkles. Its key ingredients
are Cellular IC Normaliser and Complex X.
cledepeau-beaute.com
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Amore Proibito, by Simone Cosac, £4,000
A handcrafier 24kt gold plated flacon, dressed in
Swarowski crystals, houses a fragrance portraying
the story of a lost love - a prohibited love. A feminine
fragrance, with beautiful notes of white flowers, citrus
fruits and deep notes of jasmine and heliotrope in a
heavenly drydown.

simonecosac.com
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Parmigiani Fleurier -
Kalpagraphe Chronometre
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¢ LAZEEZ

LEBANESE TAPAS

W elcome to Lazeez Lebanese Tapas, located in the heart of
Mayfair. Ta give you an idea on what to expect, Lazeez means
tasty and Tapas is about sharing. In Lebanese culture, there's
nothing better than sharing food and drink with friends while
surrounded by music creating a great ambience,

At Lazeez Tapas, they mirror Lebanese traditions by serving
contemporary Lebanese cuisine with a modern twist. They use
the freshest of ingredients in their dishes, importing quality
produce from Lebanon such as halloumi cheese and yoghurt,
both of which come from Lebanese dairy. Lazeez Tapas also
source other ingredients locally, such as their olive oil and the
meat which, in addition, is all halal.

A s Lazeez Tapas is located by Selfridges in Oxford Street, it

is the ideal place for shoppers to take a break and unwind
with friends over a coffee or a pot of herbal or fresh mint tea,
maybe accompanied by something sweet like authentic
Lebanese Baklava. They serve Lebanese and Turkish coffee as
well as traditional |lly espresso or cappuccino. The winter
menu offers something for everyone; mixed grills cooked over
a charcoal grill, hot and cold tapas dishes, freshly baked warm
bread, healthy salads, vegetarian and vegan dishes as well as
gluten-free options.

he ambience of the Maze Lounge, located on the lower floor

of Lazeez Tapas, is cosy and reminiscent of a traditional
Lebanese café with the faint scent of burning bakhoor adding to
its atmosphere. There are two areas that can be booked
individually or together, which can accommodate up to 50
people. Alternatively, there is seating in the bar or the open
kitchen area, plus a cosy lounge in the basement, perfect for a
quieter meal or available to hire out for a private event.
n winter, Lazeez Tapas has heaters and Scottish wool blankets
which is part of the recent refurbishment of the terrace to keep
those wanting to dine outdoors nice and warm. The diners can
enjoy an al fresco meal, any cold and hot drinks or cocktails
prepared by our experienced cocktail team to suit any season and

any mood. The terrace is widely popular during the year for 29 Duke Street, London W1U 1LF
relaxing and smoking shisha. Lazeez Tapas also offer an '

up-market experience by introducing the V-Shisha along with the T: 020 7935 2755

world’s top four brands of pure and original shisha tobacco. Their 0 o @

branded shisha tobacco include, nicotine free tobacco and laZQQZtapaS -
flavours that are created based on each season, environment and

of course their guests’ requirement. THE FELIX PROJECT EEBUN%EIE
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HARLEY STREET LONDON

Nonsurgical Hair restoration
PDO Threads Face & Body Lift

Nonsurgical Liposuction
(FAT REDUCTION)

Skin Whitenning

Cellulite Treatment

Anti-ageing, luxury skin care
‘ with active oxygen,

rfabriela 25 7y molecular water
S iw) ‘ %’v | and nanopetides.

han -

Luxury Treatments available at M
Dr. Gabriela Clinic, 56 Harley Street, London, W1G 9QA

1
Tel. 0203 4902 798 / E-mail. info@drgabriela.co.uk ]]['.Gah['iela®
www.drgabriela.co.uk HARLEY STREET LONDON
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SHEZAN

THE RESTAURANT
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SHEZAN

has been serving the finest Indian and Pakistani cuisine for
over forty years and continues to offer an exciting selection of
Indian & Pakistani favourites from the well-appointed menu and la carte
and its attentive and friendly service complements the comfortable
candle-lit surrondings.

r reservation call + 44 207 5849316 or visit shezan.co.uk

16-22 Cheval Place off Montpellier Street Knightshridge, London SW7 1ES




Signature I'ragrances London: an extraordinary collection of luxury
Jfragrances inspired by the traditional art of perfumery.

LOLA

Sensual, Calm, Spicy, Fruity, Exotic
Top: African Orange Flower
Heari: Jasmine, Patchonli

Base: Cedar, Rose, While honey

This exofic fragrance is as popular as ifs name.

Lola begins with a robust fiuily infission,

Jollowed by a glowing complement of floral and

woody notes, adding sweetness, depth and

sensuality.

Mowod: Sexy and Fxotic

BRITISH MUSK

Fresh, Warm, Pungent, Sensual, Sweet
lop: Bergamot, Rose, Geranium
Heart: Black Oud, Cedar

Base: Amber, Musk

“Once on the skin, the complexity of this
fragrance kicks in. British Musk displays a
unigue combination of Rose and Amber
accords, harmonising the infusion of our
diverse planet”

Mood: Extroverted and Auwdacious

OUD BETE NOIRE

Pure, Original, Vintage, Fresh,
Complex

Top: Oud Cambodia leaves and bark
Heart: Oud Cambodia extracted from
aged wood

Buase: Agar wood

Oud Béie Noire in ils deepesi form
shows superiority and originality.
Oud Béte Noire is a deep, vet
balanced fragrance appealing to
those who appreciate all things
luxurious and exclusive.

Muood: Classic and Vintage

Services offered by Signature Fragrances London :

Customised Luxury Diplomatic Gifts

Home/Hotel visits for VIP customers in London

All bookings can be made via email.

Signature Fragrances London
Web: signaturefragrances.co.uk
Email: info@signaturefragrances.co.uk

aﬂ@ - SFLondonSocial

London - Dubai
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Beijing - Beverly Hills - Dubai - Gen.e_;ra - Hong Kong - London - Macau - Moscow
New York - Paris - Riyadh - Seoul - Shanghai - Singapore - Taipei - Tokyo

www.rogerdubuis.com - Follow us on Instagram




